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SEARCH TRENDS
It will come as no surprise to anyone in the travel 

industry that google searches for travel and 

holiday related queries experience a surge over 

the Christmas period and January.

There is also steady growth in interest 

throughout the first half of the year, 

approaching the summer months - searches

for last-minute holidays peak in June, July & 

August.



TOP 6 TRAVEL DESTINATIONS FOR NIGERIANS IN 2017

Dubai

THE GAMBIA

LONDON TALLIN

ISTANBUL

ZANZIBAR



ACTIONS

Short Term 
In the short-term, make 

sure you have got your 

paid search ads prepared. 

It could be worth upping 

your CPC limit or 

increasing your ad budget 

in peak search times, to 

ensure your PPC ads get 

seen.

Long Term
Longer-term, make sure 

your site is optimized for 

natural search ahead

of seasonal peaks, giving 

Google time to crawl your 

site and adjust your 

search rankings 

accordingly.

Search Patterns
Individual destinations or 

trips can have different 

search peaks, so it is worth 

investigating search 

patterns for your product 

offering and prioritizing your 

optimization accordingly.



In 2016
15.2Million travels 

through Nigerian 

Airports

-NBS ( Nigeria bureau of statistics)



Facebook says that video will be the 

leading content format on their platform 

over the next five years.



Digital Opportunity

» In the 45 days before booking any travel, 

consumers visit travel sites an average of 121 

times. Once booked, the closer their booking 

event, the more time they spend looking at 

travel content, with over 26 visits during the 

week of the event with almost daily visits. 

» When it comes to the type of content that is 

most effective, it varies depending on the 

individual buyer and their stage in the buyer 

journey. 

» Written content is great for providing the in-

depth information that educates and 

persuades the consumer to purchase, but 

there are many other avenues to consider.

» 59% of Facebook users find inspiration from 

videos, 40% like to hear travel stories from 

others, and 42% like following travel providers 

on social media.



ACTIONS

Content Strategy
A well developed content 

strategy can help to ensure 

you are catching potential 

customers at all stages of the 

path to purchase. In-depth 

information about regions 

and destinations is good for 

the early stages, where at 

least 28% haven’t decided 

where they’re going. 

Social Media
Social media is the ideal 

avenue for promoting 

aspirational, destination 

focused content that can kick 

start a path to purchase or 

help to shape ideas early on.

Make sure you have a well-

managed presence on the 

channels that matter most to 

your target audience.

User Generated Content
User-generated content, such as

reviews and travel photos, can be

highly influential on travel decisions.

Implementing a plan to encourage 

your happy customers to talk about 

their experiences (and linking them to 

your business) can help to build up a 

bank of persuasive content that 

inspires your potential future 

customers.



THIS IS A SLIDE TITLE

“Consumers look towards travel agents & 

operators for advice, relying less on brochures 

and direct mail”- Juliet Dennis, Travel Weekly

@travelweekly



59% of travel bookers recalled seeing a 

travel ad while shopping for or booking 

travel.


